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usaid, seeming to have answered his OWTI 
question. 

The 63-year-old empire-builder is equally-
enamored of the white marble slabs that line 
the store's exterior, the gaudy neon pink, 
yellow and green plastic display decorations 
in some of the departments, and the antique 
carved-wood Spanish doors in the private 
executive suite he will share with his son, 
Alexander, the chain's president. 

"My personal taste is very conservative," 
Mr. Farkas said. "I have my clothes made. I 
wear pure white in Jamaica—never a color." 

Will Have Couture Copies 
The quest for a fashion image Mr. Farkas 

intends to create "regardless of cost" in­
cludes a trip to Paris. He expects to buy 
from the couture houses—which is what he 
does for his other stores—have the clothes 
copied, and then sell the copies in his store. 

"We'll never be the first with the copies," 
he said. "You can't turn them out in two 
weeks. But when we have them, we will have 
them. There won't be any waiting around 
for orders." 

On that note, the merchant, who had been 
prowling around his new store, headed for 
one of the still immobile electric stairways, 
ran down a flight and disappeared into his 
office. He was in a hurry to get to Paris. 

ek
on

yv
ta

r.s
k-

sz
eg

ed
.h

u


	F1aa_014v_farkasgeorge_charlottecurtis_thenewyorktimes_cikk
	F1aa_015_farkasgeorge_charlottecurtis_thenewyorktimes_cikk

