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Wrong! Michael Korda said it on
page 17 of “Power!” He not only
said that, but he added a footnote:
“Facial ‘power problems’ include Hck-
ing the lips and biting them, any
twitch of the mouth, particularly at
the corners, blinking and excessive
eye movement. . . . It is possible
to prevent involuntary twitching at
the corners of the mouth by applying
Xylocaine anesthetic ointment before
an important meeting, but the effect
is temporary, and if too much oint-
ment is used the lips become numb
and speech is slurred.” .

You might conclude from that pas-
sage that this is a silly book. It
is not a silly book—it is a sad book.
It is a guidebook for the upwardly
mobile and the numb-lipped amoral—a
sort of “Joy of Power” filled with

little tips about how to gain power
over your fellow man by conning
him at every opportunity, by getting
a corner office and painting it blue
(the power color) and by being careful
not to wear Florsheim shoes (the
loser's shoe). There are also eight
pages of detailed diagrams on how
to move at an office party—I hate
to give away the plot, but the secret
is that “astute players” start in a
corner and move gradually into a
“power circle” near the bar.

“All life is a game of power,” Korda
asserts. “The object of the game is
simple enough: to know what you
want and get it.” So much for children,
brotherhood, sisterhood and sunsets.
Maybe a lot of people besides Korda

believe that—and maybe that's what’s

gone wrong around here.
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w you use what you have, not

accouterments per se. All the
cather and chrome in the world will
replace a truly well-thought-out
power scheme. A large office is point-

s unless it is arranged so that~”
a visitor has to walk the length of
it before getting to your desk, and
it is valuable to put as many objects
as possible in his path—coffee tables,
chairs and sofas, for example—to hin-
der his progress.”
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. no place for in the “Power!”
ﬂra%. The #yE’ identifies Michael
Korda as “the vice-president and edi-
Jor-in-chlef of a major ' New York
publishing house.” e
who .
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