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You9re wrong, Mr. Toynbee! 

American Prosperity 
Is Freedom's Best Hope ! 

I ? y Dr. GEORGE KA TON A 
Director, Economic Behavior Program, Survey Research Center, University of Michigan 

Does our "affluence" betray the ideals of '76? In a searching analysis, a brilliant social 
scientist refutes our critics and shows why today, more than ever, the world looks to America 

A N N ARBOR, MICH. 

I N T H E U N I T E D S T A T E S right now, we are living in 
the middle of a revolution. It consists in a very 
simple, almost homely fact which has far-reaching 
significance: Today\ in this country, for the first time 
in history, the majority of families own, wear, drive, 
live in, eat, drink and otherwise use a vast variety of 
consumer goods far beyond what is necessary for 
subsistence. Nothing like this has ever happened 
in the past. And it is the glittering exception even 
today in a world where poverty remains the rule 
for the great majority of people and where the good 
things of life are still restricted nearly everywhere 
to a thin upper class. 

Our unseen revolution 
Amazing is the fact that few Americans are 

really aware of this revolution. Perhaps even more 
remarkable is the fact that several distinguished 
social critics have gone on record denouncing it! 

One eminent critic, economist John Kenneth 

Galbraith, has dubbed us "the affluent society." 
This image of "affluence" (which seems to imply 
that we have too much money) clouds another vital 
point. This is something else completely new in 
history. For the first time a nation's economy is 
largely controlled by plain, ordinary people — con
sumers. Whether we have prosperity or depression, 
stable prices or inflation, depends largely on how 
much consumers decide to spend, save and borrow. 

Too many sports ears? 
In the view of the critics, all of this is not good. 

Professor Galbraith says that a consumer-dominated 
economy leads to "private opulence and public 
squalor" — too many yachts and sports cars, not 
enough schools, hospitals, research centers. The 
popular writer Vance Packard pictures American 
consumers as foolish puppets in the hands of 
Madison Avenue tricksters who sell them things 
they do not really want, for which they pay with 

money they do not really have. Finally, Arnold 
Toynbee, the distinguished British historian, goes 
so far as to say that such a society as that we have 
created in America in these last few years "is 
unlikely to survive very long" 

Mr. Toynbee put this assertion a little more 
categorically in his speeches than in his new book, 
"America And The World Revolution," but even in 
the book what Mr. Toynbee thinks of our consumer-
dominated economy is perfectly clear. 

"Though I am a foreigner" he writes in one 
place, " J can tell you what was n o t one of the aims 
of the American Revolution. It was not its aim to 
provide the people of the Thirteen Colonies with 
the maximum amount of consumer goods per head. 
. . . It [affluence] has sidetracked America from the 
main line of her own revolution. . . " 

Thus our critics have leveled a three-pronged 
attack against today's American society. The three 
myths which they are pro- — mmtmmd on poo* 14 

Three critics of "affluence" level their charges 

w America's present 
affluence . . . 
has side-tracked 
America from 
the main line of 
her own revolution 
A R N O L D T O Y N B E E 

"America And 
The World Revolution' 

^The superabundance 
in quantity of 
the good things of life 
in the U.S. may 
quite possibly 
be producing 
a deterioration 
in the quality of life 
V A N C E P A C K A R D 

"The Waste Makers" 

^An economy that 
is preoccupied . . . 
with the production 
of private consumer 
products is supremely 
ill fitted for [scientific 
and technological] 
frontier tasksw 

J . K . G A L B R A I T H 

"The Affluent Society" 
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uL E T T E R F O R T O D A Y 

The First 
Freedom Bells 

I n July, 1776, when the Continental Con
gress approved the Declaration of Inde
pendence. Delegate Adams returned to his 
Philadelphia hoarding house and wrote 
the words at right to his wife, Abigail, to 
inform her of the historic event. 

For many years Independence Day 
was observed with just such celebrations 
as Adams described. In recent times the 
meaning of the day has become diluted by 
other events. It is hoped that the revival 
of tih of July bell-ringing next Thursday 
will fire Americans everywhere with a new 
spirit of freedom. — T H E EDITORS 

I am apt to believe that [this day] will be celebrated by succeeding 
generations as the great anniversary festival. It ought to be com
memorated as the day of deliverance by solemn acts of devotion to 
God Almighty. It ought to be solemnized with pomp and parade, 
with shows, games, sports, guns, bells, bonfires and illuminations 
from one end of this continent to the other, from this time forward 
forever more, 

F R E E D O M S I I S T H O P E — Continued from page 7 

E x p l o d i n g t h e "a f f luence" m y t h s 
pounding can be fairly re-stated thus: 

1. Affluence sidetracks the American 
Revolution. We're getting rich but forget
ting our ideals. 

2 . We're getting fooled by advertising 
— Madison Avenue makes us think we 
want things we don't really want. 

3 . Private opulence robs the public— 
while consumers buy gadgets, needed 
schools and hospitals go unbuilt. 

Now let's take up each myth. 

Myth 1. "We're forgetting the 
ideals of 976." 

Our forefathers left us a magnificent 
inheritance of idealism, but not a fixed 
or rigid one. First came the struggle for 
political liberty and constitutional guar
antees. Then came human rights and 
social justice — abolition of slavery, the 
right to organize, social security, etc. 
Today comes the drive for economic 
democracy. 

I think i t is important to note that 

what Europe sees when i t looks at the 
American standard of living is not the 
way the rich of Europe have lived in the 
past — country estates, many servants, 
jewelry, art collections. I t is rather a 
decent, comfortable standard of living 
for average-income people. This is a 
revolutionary idea. Listen to what Toyn-
bee himself says: 

" F o r the first time since the dawn of 
civilization . . . the masses have now 
become alive to the possibility that their 
traditional way of life might be changed 
for the better. . . This awakening of hope 
. . .of the hitherto depressed three-quarters 
of the world's population will, I feel 
certain, stand out as the epoch-making 
event of our age." 

Unbelievably, this passage of Toyn-
bee contains no reference to the United 
States! — yet i t is precisely the United 
States which is stirring among the masses 
of mankind the desire for a better life. 
Toynbee argues that "the r i c h " — we 
Americans — are not loved. Perhaps 
not, but they are certainly imitated, and 
imitation is the sincerest form of flat

tery. The backward nations want our 
help — and we must, morally and polit
ically, give them all the help we can — 
and i t is of utmost significance that they 
want our help in order to come closer to 
what we have. 

We have set a goal for the world in a 
good standard of l iving for al l , in eco
nomic democracy. This is a not un
worthy successor to the standard of 
freedom we set in 1776, and i t is every 
bit as revolutionary. 

Myth 2 . "Madison Avenue is 
getting us to buy things 
we don't want." 

Most of our wants are not spontan
eous. I n the nineteenth century, nobody 
wanted an automobile, and even after 
the automobile was invented, only years 
of experience coupled with energetic and 
continuous advertising got i t widely ac
cepted. At the end of the last war, every
body knew about air-conditioning from 
theaters and restaurants. Yet when the 
Survey Research Center of the Univer
sity of Michigan in 1946 and 1947 asked 
a cross-section of consumers what they 
would like to buy i f they could buy 
anything they wanted, nobody men
tioned air-conditioning, because nobody 
thought of air-conditioning as something 
you could have i n your home. Then 

Professor George K a t o o a is a new kind of social scientist who brings the skills of a 
psychologist and an economist to bear on some of America''s most important problems. He is 
director of the University of Michigan's world-famed Institute for Social Research, and author 
of "The Powerfid Consumer" and other major studies. The accompanying article is based on 
material in his forthcoming book, tentatively titled. "The Mass Consumption Society." 
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uadvertising put across the message, and 
l whole new industry sprang up. 

Can the advertising people get con
sumers blindly to buy things whether 
they want them or not? We at the 
Survey Research Center have found 
that the extent to which a consumer is 
swayed by advertising depends strictly 
on how important a decision he is mak
ing. I f you think that it doesn't matter 
which brand of gasoline you buy, adver
tising may influence you to stop at one 
service station instead of another, and 
if you are satisfied with the service, you 
are likely to keep going to that station. 
But it's precisely because you fed that it 
doesnt matter that you let yourself he 
talked into it. 

In 1957 automobile buyers turned 
away from big cars with tail fins, and in 
1958 auto sales dropped, even though 
flpe cars were widely advertised. Con-
s aimers are not docile puppets, and any 
t'iusinessman who thinks they are is 
unlikely to remain in business very long. 
Consumers can think, and — perhaps 
most important — consumers are power
ful in shaping business trends. 

Myth 3. "Private opulence robs 
the public." 

Strictures on self-indulgence may be 
morally well-grounded, but economically 
speaking they are unsound. Our free 
economy depends on market demand, 
and unless people want things, they 
won't be produced. The pressure of 
demand keeps driving our productive 
capacity upward, which keeps increasing 
our various governments' tax revenues, 
and keeps making possible more schools 
and hospitals. 

Galbraith, the main economic theo
rist among the critics of affluence, argues 
for a larger diversion of production to 
the government sector of the economy, 
in other words, belt-tightening for tax
payers to provide more funds for educa
tion, medical care and slum clearance. 
Defense and the Cold War of course 
account for the lion's share of federal-
government expenses today. 

But the reason for our not having 
enough schools, hospitals and parks is 
not that we have too many consumer 
goods, or that the government spends 
large amounts on national defense. The 
major reason is that the rate of growth 
of our economy has been too slow. 

Here no doubt is something for us 
to think seriously about. Perhaps there 
are ways we can improve our rate of 
growth. The most important single fac
tor in growth is the amount of work 
carried out and the efficacy with which 
it is done. A crucial question, therefore, 
is people's motivation to work hard and 
efficiently. This common-sense conclu
sion has been substantiated by recent 
research — people are willing to work 
hard and efficiently, we find, if the effort 
they make helps them to achieve their 

own concrete goals — a better life for 
themselves and their children. 

Here is another way of looking at 
the same problem. Do we spend too 
much on ourselves and not give govern
ment enough to spend on "their" prob
lems of slum clearance, hospitals, schools, 
college scholarships? Isn't the answer 
to start thinking of the government not 
as "they" but as "we"? Shouldn't 
spending on things that we believe are 
worth-while give us a real feeling of 
satisfaction? It should and it can — but 
only prodded that our own more immedi
ate wants are i 

Prosperity vs. Pence? 
Critics are valuable, and such 

thoughtful critics as Kenneth Galbraith 
deserve our attention as well as our 
respect. But we would do ourselves and 
the world a serious disservice by accept
ing the doctrine that we are "rich" and 
that to be "rich" is bad. 

How rich are we Americans? Com
pared with old times and other countries 
we are wealthy. But are we "saturated" 
with consumer goods and services? Far 
from it. In the 1960's people desire a 
variety of things that were hardly known 
ten years before. Our surveys of what 
people want show a steadily lengthen
ing list since 1946. Then it was house, 
car, a few major appliances. Today it 
includes dozens of things, with "ser
vices" more and more important — 
travel, recreation, leisure-time activities. 

The old anti-American slander — 
"Americans prefer gadgets to books" — 
has today been disproved. We are still 

far short of a genuine mass culture, in 
which everyone reads good books, listens 
to good music, enjoys the highest spirit
ual sustenance that is available. But 
today the direction in which we are 
moving is vividly clear. We buy books 
in the same profusion we buy gadgets. 

What about the biggest question of 
all — Toynbees assertion that an econ
omy depending on "artificially stimulated 
wants cannot survive"? I think it is 
very sensible to think of the question of 
our survival in connection with our 
economic system. Does a mass-con
sumption society such as ours hinder 
peace or contribute to it? 

Just as the ideal of freedom spread 
from America over the world, so the 
ideal of a good life is spreading. Some 
newly independent nations are emerging 
with less strife and trouble than many 
observers anticipated — I think largely 
because they are concentrating on work
ing toward the goal of a good life. 

And most important, the Communist 
countries are not immune. A greater 
and greater concern for consumer goods 
is evident in Russia — and the greater 
the better. It is the have-nots who feel 
they have little to lose in a third world 
war. Fighting for national or ideological 
glory, the military notions of a bygone 
age, appeals far less to those with a 
decent standard of living. 

Perhaps, when the long perspective 
of history falls on our age, it will be 
seen that America contributed as much 
throug/i the development of a higji stand
ard of living for the masses as througfi 
the invention of liberty-. TMf END 

L A S T L A U G H 

By TOM HEUDERSOX 

STOP PMN | 
INSTANTLY 

COMBAT INFECTION 
PROMOTE HEALING 

WirH ANTISEPTIC 

Campho-
Phenique 
(pmmtouMCfe CAM-fa-fiN-ee*) 

U S E I T F O R 

MINOR BURNS, (TO 
S C R A T C H E S , 

S O R E S 

1 

Campho* 
Quick! Apply CAM PHO-
PHENIQUE at once to 
minor burns, cuts, 
scratches, sores... stops 
pain instantly, pro
motes rapid healing. 

CAMPHO-PHENIQUE 
IS a Broad Spectrum 
Antiseptic. It kills the 
many kinds of bacteria 
and fungi that often cause infection 

CAMPHO-PHENIQUE is also won
derful for fever blisters, cold sores, 
gum boils; gives amazingly fast 
relief from itching and guards 
against infecting insect bites. 

When used on pimples, CAM
PHO-PHENIQUE helps prevent their 
spread and reinfection. 

«w ATHLETE'S FOOT** 
CAMPHO-PHENIQUE 

POWDER 
In The Yellow Shaker Can 

1. Checks Fungus Growth. 
2. Prevents its Spread. 
3. Stops Itching. 
4. Promotes Rapid Healing. 

'See if my tub's ready, will ya, dear?" 

Do you read too slowly, absorb too 
little? Then this book can kelp you! 

Rend Faster, 
Read Better-
for Pleasure 
and Profit! 

A compUte course in modern reading by 
William S. Schaill, President of The 
Reading Laboratory . . . 128 pages of 
tips, tricks, tests . . . plus Clifton Fadi-
man's "Lifetime Reading Plan," etc. 

Only $2.00! 

Send to T H I S W E E K , The Reading 
Laboratory, 500 Fifth Ave., N . Y . 
3 6 , N . Y . Enclose check or M O . 
payable to T H I S W E E K . Allow four 
weeks for delivery. 

H o w To Ho ld 

FALSE TEETH 
More Firmly in Place 
Do your false teeth annoy and em

barrass by slipping, dropping or wob
bling when you eat, laugh or talk? 
Just sprinkle a little FASTEETH on 
your plates. This alkaline (non-acid» 
powder holds false teeth more firmly 
and more comfortably. No gummy, 
gooey, pasty taste or feeling. Does not 
sour. Checks "plate odor" (denture 
breath). Get FASTEETH today at 
drug counters everywhere. 
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